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Alabama: Effect on Gulf Shores/Orange
Beach Tourism Short-Lived

10% oo 7.5%_ 9:4%

-lmﬁll

-16.4%
-22.0%

-8.9%

-31.2%

29.8%

Year-Over-Year Change in Revenue Per Available Room
Gulf Shores, Orange Beach and Fort Morgan, AL

- 54.6%

24.1%

15.9%

I 11.8%

----35.9%-35.4%

lan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr

15.49 16.6%
11.4% I I

RIDA

2010 (Relative to 2009)

Source: Gulf Shores and Orange Beach Convention and Visitors Bureau.

2011 (Relative to 2010)

Source: TREX 13067 (Figure 4)
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